Dear Associates,

This letter is issued in confirmation of the
information reported to Prestige-96 in December 16
databases on client defined biscuits, wafers and
sponge cakes categories for Total Bulgaria* in
Bulgaria. Prestige-96 is number one manufacturer
in value share in these three client defined
categories in year 2016 (cumulated period
Dec/Jan16 to Oct/Nov16). (value share of Prestige-
96 in 2016: 23,7% in sponge cakes. 21.7% in
wafers and 22,5% in biscuits)

The above information has been obtained through
a continuous study of the retail trade In the country
with reporting every bi-monthly period The study is
conducted on a nationally representative panel of
outlets in which sales to end consumer are
monitored. These are subsequently extrapolated to
the Bulgarian retail trade universe.

Retail Audits that Nielsen conducts cover channels
Supermarkets =301 sq.m without discounters, Extra
large/large  food stores /41 -300 sq.m/,
Medium/Small food stores /<41 sq.m/, Cafe/Buffet,
Bars. The following market sectors are not covered
by the above data: discounters, wholesales, cash-
and-carry, open markets, seasonal outlets, Sport
facilities, Recreational & Hotels, Duty-free shops, etc

Please note that:

+  While we have provided the above written
confirmation of what we report in
December 16 databases in Total Bulgaria*
for client defined sweet biscuits, wafers and
sponge cakes categories for 2016 period
(cumulated period Dec/Jan16 to
Oct/Nov18), Nielsen does not endorse any
client claim.

+ Prestige-96 may only make use of our
name in association with the information it
may reference in its claim
Prestige-96 may not state or imply that
Nielsen is the source of the claim itself

AN UNCOMMON SENSE OF THE CONSUMER'"

Yeaxaemu MNapTHbopu,

ToBa nucmo ce u3pnaea B NoTBbLPXKAEHWE Ha
uHdopmauuaTa panoptysasa Ha [lpectux-96 3a
KNWEHTCKM AeUHUPaHUTE KaTeropun cnagkv BUCKBUTY,
Banu W cyxw nactu 3a nasap Toran bvrapus B
bwnrapua. lNpectux-96 e npoussoauTen HOMEp efHo
no Asn 8 npogaxbute B CTONHOCT B T€3U TPU KaTeropuu
3a 2016 r. (aan 8 croitHocT Ha MpecTux-96 3a 2016r
(cymupan nepuoa fek/Ad — Okt/Hoem 2016): 23.7% B
Cyxw nactu, 21,7% BbB Bachnu u 22 5% 8 BUcKBMTH)
MHtbopmauuata no-rope e nonyyeHa OT NOCTOSIHHO
npoy4ysaHe Ha Tbprosuata Ha AgpebHo B cTpaHaTa ©
panopTyeaHe Ha Bceku ABa meceua. [lpoyusaHeTo ce
nposexaa B8 HauWoHanHo-NpeAcTasuTenHa u3eagka oT
oDeKT, B KOATO Ce CneasT npoaaxbuTe KbM KpaeH
knueHT. Teau npoaawdu B NOCNEACTBUE CE YMHOXaBaT
A0 uanarta CbBKYNHOCT OT ThProBCKU ODEKTU 38 ThProsus
Ha ApebHo B cTpaHaTa

Putenn ogutute Ha HwnceH nokpusaT KaHanw
Cynepmapketn />301 ks.m./, Tonemu Gakanuu /41-300
KB .M./, Marnku Bakanuu <41 KB.M./,
Kacenera/Cnagkapiuun. CriegHwTe TobproBun He ce
NOKPUBAT OT AaHHWTE! AMCKAYHTBPU, TbProBUW Ha eapo,
Cash and Carry, oTKpUTW nasapw, Ce30HHW 0BeKTY.
CNOPTHW UEHTPOBE, XOTENW W Ap. TYPUCTUYECKU oBeKTHy,
DE3MUTHW 30HU W Ap

Mons umante npeasua, Ye:

« [llpepoctaame wuHbopmauusta no-rope B
noTBbPKAEHUE Ha aaHHK 3a [ekemspu 2016 3a
nasap ToTtan bBwnrapus B  KNUEHTCKK
neduHnpaHuTe Kateropuu cnagku BuCKBNUTW,
Banu u cyxu nactu 3a 2016 roguHa (cymmupa
nepuoa Hdek/AH — Oxkt/Hoem 2016), Ho Huncex
HE NOTBBLPKAABE KNUEHTCKW U3ABNEHNS

+  MpecTnxk-96 moxe camo Aa nM3non3sa UMETO
Ha Huncex B nogkpena Ha nHboOpMaUnUaTa, Kbm
KOATO  pedepupa B CBOE  U3ABNEHME.
MpecTux-96 He moxe Aa TBbPAU, Ye HunceH e
Hanpasun U3ABNEHUETO.

" Total Bulgaria Market: Supermarkets >301 sq m without discounters, Extra large/large food stores /41 -300 sq.m/,
Medium/Small food stores /<41 sq.m/. Kiosks/Alcohol/Convenience, Cafe/Buffet, Bars
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* Any Prestige-96 claim that relies on * Bcsko wusasnexue Ha [lpectux, koeto ce
Nielsen data must contain the following OcHoBasa Ha AaHHW Ha Huncen Tpabea fga
citation, including Nielsen's copyright CbABPXA CReaHus  uWTaT. BKAKYUTENHO

e “Based in part on data reported by 3anaseHarta mapka Ha HunceHx

Nielsen through its Retail Index « “Ha Dasa Ha paHHW OT Tbproscku oauT Ha
Service for client defined sweet KNUEHTCKN AeuHnpanuTe KaTeropuu
biscuits, wafers and sponge cakes cnagkw OuCKBWTW, Batnu W Cyxu nacT
categories, for year 2016 period nposexgad or Hunced Bwvnrapus, sa 2016
(cumulated period Dec/Jan16 to roguvHa (cymupaH [ek/Ax — Okt/Hoem 2016),
Oct/Nov16) for Total nasap Usna Bwnrapuws. (Copyright © 20186,
Bulgaria(Copyright © 2016. The The Nielsen Company.)"

Nielsen Company.)"

* Information provided by Nielsen Bulgaria to *  WHdopmauyusaTa, npepocragaHa oT Hwunced
Prestige-96 is primarily designed for Client Bvnrapa  Ha  MNpectux-96 e  OCHOBHO
internal use. We consent to the use of the npefHasHa4YeHa 3a BbTpelHa ynotpeba  Hue ce
results referenced in this letter in an cvrnacAsame ¢ ynoTtpeBata Ha pesyntatuTe,
advertisement or public communication on AagjeHn kato pedepeHuMa B ToBa NUCMO C
the condition that Client indemnifies and peknamHa unu  KOMyHUKauuoHHa uen, npu
holds harmless Nielsen, its officers and ycnoeue, 4e [lpecTuk-96 oHeBUHRIBA W He
directors against all claims, damages. loss or obBMHABA HwWnceH, HeroBuTe CRyXuUTenu unu
expenses (including attorneys fees) relating PBKOBOAUTENW 3a NpeTeHuuMun, weTu, sarybu wunu
to Client's disclosure of Nielsen information pasxoan  (BKIMOYUTENHO  CbhebHu  Takuea)

OTHacsaLWKn ce 40 pasKkpwBaHeTo Ha WHhopmauyus

» The information provided by Nielsen in this Ha HunceH ot MpecTmk-96.
letter is valid only for the period January
2017 to February 2017. In the event e  WHdopmauuaTta, npepoctaseHa oT Huncen B
Prestige-96 wishes to use the information TOBa NUCMO €& BanuWaHa camo 3a nepwoga oT
provided by Nielsen beyond this period, Axyapu 2017 po despyapw 2017. B cnyyan, ye
Prestige-96 shall first re-confirm the validity MpecTtx-96 nowcka fa v3nonsea NUCMOTO cneq
of such information directly with Nielsen To3W nepuod TpRbBa NBPBO Aa NOTBBLPAMW

BanuaHoCcTTa Ha wuHdOopMauusita OWPEKTHO ¢©
Huncenx

The current letter/confirmation is valid only until MO e BanuaHo o 28mu despyapu

February 2017

Sincerely,

Albena Markova }\_‘%

6th January 2017
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