Dear Associates,

This letter is issued in confirmation of the the
information reported to Prestige-96 in on the
biscuits, wafers and sponge cakes categories in
Bulgaria. Prestige-96 is number one manufacturer
in value share in these three categories for the
period January2016-May2016. (value share of
Prestige-96 for January2016-May2016: 21,3% in
sponge cakes, 215% in wafers and 22,4% in
biscuits)

The above information has been obtained through
a continuous study of the retail trade In the country
with reporting every bi-monthly period. The study is
conducted on a nationally representative panel of
outlets in which sales to end consumer are
monitored. These are subsequently extrapolated to
the Bulgarian retail trade universe.

Retail Audits that Nielsen conducts cover channels
Supermarkets >301 sq.m without discounters, Extra
large/large  food stores /41  -300 sq.m/,
Medium/Small food stores /<41 sq.m/, Cafe/Buffet,
Bars. The following market sectors are not covered
by the above data: discounters, wholesales, cash-
and-carry, open markets, seasonal outlets, Sport
facilities, Recreational & Hotels, Duty-free shops,
etc.

Please note that:

+  While we have provided the above written
confirmation of what we report in
databases sweet biscuits, wafers and
sponge cakes, Nielsen does not endorse
any client claim.

+ Prestige-96 may only make use of our
name in association with the information it
may reference in its claim.
Prestige-96 may not state or imply that
Nielsen is the source of the claim itself.

* Any Prestige-96 claim that relies on
Nielsen data must contain the following
citation, including Nielsen's copyright:

e “Based in part on data reported by
Nielsen through its Retail Index
Service for sweet biscuits, wafers
and sponge cakes, for year 2015 for
Total Bulgaria without discounters.
(Copyright ® 2015, The Nielsen
Company.)"

* Information provided by Nielsen Bulgaria to

Yeaxaemu NapTHbopH,

ToBa nucmo ce wu3gasa B NOTBLPXAEHWE Ha
wHopmauuaTa panopTyBaHa Ha [lpecTux-96 3a
kateropuv cnagkum Buckeutu, Badnm U Cyxu nactu B
Bwnrapua. lNpectwx-96 e npowssoguTen HOMep eaHo
no Asn B npogaxouTe B CTONHOCT B TE3U TPU KaTeropuu
3a nepvoga Anyapu2016 — Man2016r. (gan B CTOWHOCT
Ha [lMpectux-96 3a AHyapu2016-Mair-2016r: 21,3% 8
cyxu nacTu, 21,5% BbB Bapnu n 22,4% 8 Bucksutn)
WHdopmaumsTa no-rope € nonyyeHa OT MNOCTOAHHO
npoyysaHe Ha TbproswaTa Ha ApebHo B cTpaHaTta ¢
panopTyBaHe Ha BCekn ABa Meceua. [lpoyuBaHeTo ce
npoeexia B HauvoHanHo-npeacTaBWTenHa masagka oT
ofeKTn, B KOATO ce cneasT npoaambute KbM Kpaed
knueHT. Teaw npofakbu B NOCMNEACTBUE C& YMHOXasar
A0 LanaTa CbBKYNHOCT OT TbProBCKW 06eKTH 3a ThProsma
Ha apebHo B cTpaHaTa.

Putein ogutute Ha Hunced nokpwear KaHanu
Cynepmapketn />301 kB.m./, lonemu Bakanuu /41-300
KB.M./, Manku Bakanun /<41 KB.M./,
Kateneta/CnagkapHuyu. CnegHute Tbprosuw He ce
NOKPUBAT OT AaHHUTE: AUCKaYHTbPW, TLProBLUW Ha eapo,
Cash and Carry, OTKpWUTW nasapu, CEe30HHW 0BeKTH,
CMOPTHW LIEHTPOBE, XOTENW W Ap. TypucTudecku obektu,
6e3mMUTHU 30HK 1 Ap.

Mons umainTe snpeasus, Je:

* [pepnocrassme wuHdopmauuaTa no-rope 8
NOTBLPXAEHUE Ha AaHHW B KaTeropuun cnagkw
OucksuTn, Bathnu ¥ cyxu nactu 3a 2015
roguHa, Ho HunceH He NOTBBLPKAABA KITMEHTCKH
n3aBneHus.

+  MpecTnx-96 Moxe camo ga W3nonsBa UMETO
Ha Huncex B nogkpena Ha UHMOPMaLUUATE,. KbM
KOATO  pedepupa B CBOE  U3ABNEHUe.
MpecTux-96 He MOxe Aa TEBbPAK, Ye HunceH e
Hanpaewn U3ABNEHNETO.

+ Bcako wusasnerne Ha [lpecTuxk, KoeTo ce
ocHoBaBa Ha paHHW Ha Hunced Tpsbea ga
CbAbpxXa CnegHns  UWTaT, BKAKYUTENHO
3anaseHarTa mapka Ha HunceH:

« “Ha Dasa Ha AaHHWM OT TLProBCKW OAMT Ha
cnagku OGuckenTu, Bacnu u cyxu nacTu,
npoeexaaH ot Hwncew bBwnrapus, sa 2015
roguHa, nasap Lsna bBwnrapua  6es
anckayHTepu. (Copyright © 2015, The
Nielsen Company.)"

*  WHdopmauusTa,
Bvnrapua  Ha

npegocraeAaHa oOT Huncen
MpecTx-96 €  OCHOBHO

* Bulgaria Retail Market without discounters Supermarkets >301 sq.m without discounters, Extra large/large food stores /41 -
300 sq.m/, Medium/Small food stores /<41 sq.m/, Kiosks/Alcohol/Convenience, Cafe/Buffet, Bars
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Prestige-96 is primarily designed for Client
internal use. We consent to the use of the
results referenced in this letter in an
advertisement or public communication on
the condition that Client indemnifies and
holds harmless Nielsen, its officers and
directors against all claims, damages, loss or
expenses (including attorneys fees) relating
to Client's disclosure of Nielsen information.

« The information provided by Nielsen in this
letter is valid until December 2016. In the
event Prestige-96 wishes to use the
information provided by Nielsen beyond this
period, Prestige-96 shall first re-confirm the
validity of s information directly with

Maria Boyad)is

29" June 2016

29 HOHu 2016

npeaHasHa4yeHa 3a ebTpewHa ynotpeba . Hue
ce cbhrnacasame c ynotpebarta Ha pesynrarture,
AafeHn Kkato pedepeHuUuss B ToOBa MUCMO C
peknamHa unu  KOMyHUKauuoHHa Uen, npu
ycnosue, 4e [lpectuw-96 oHesuHsIBE W He
obBuHABa HunceH, HEroBUTE CNYXWATENW UNU
PBLKOBOAWUTENW 3a NpeTeHuuu, LeTn, 3arybu unu
pasxogu  (BKNOYUTENHO  CbaebHW  Takuea)
OTHacaWM ce [0 PasKpWBaHETO Ha WHdopmayus
Ha HunceH ot MpecTum-96.

WHtbopmauusTa, npegoctaseHa oT Hunced B
TosBa nucmo e BanuaHa go [exkemepu 2016, B
cnydau, de [lpectm-98 noucka na wuanonsea
nNUCMOTO cnega To3u nepuog TpsibBa nbpeo Aa
NOTBBPAN BanugHocTTa Ha WHdopmauuaTa
AVPEKTHO C Hunce:

"TIPECTHK 96" A/

o 5 AOTER, ...
oama: 95.0¥ LOlEr-
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Dear Associates,

This letter is issued in confirmation of the the
information reported to Prestige-96 in on the
biscuits, wafers and sponge cakes categories in
Bulgaria. Prestige-96 is number one manufacturer
in value share in these three categories in year
2015. (value share of Prestige-96 in 2015: 22,8% in
sponge cakes, 20,3% in wafers and 225% in
biscuits)

The above information has been obtained through
a continuous study of the retail trade In the country
with reporting every bi-monthly period. The study is
conducted on a nationally representative panel of
outlets in which sales to end consumer are
monitored. These are subsequently extrapolated to
the Bulgarian retail trade universe.

Retail Audits that Nielsen conducts cover channels
Supermarkets >301 sq.m without discounters, Extra
large/large  food stores /41 -300 sq.m/,
Medium/Small food stores /<41 sq.m/, Cafe/Buffet,
Bars. The following market sectors are not covered
by the above data: discounters, wholesales, cash-
and-carry, open markets, seasonal outlets, Sport
facilities, Recreational & Hotels, Duty-free shops,
etc.

Please note that:

+  While we have provided the above written
confirmation of what we report in
databases sweet biscuits, wafers and
sponge cakes, Nielsen does not endorse
any client claim.

+ Prestige-96 may only make use of our
name in association with the information it
may reference in its claim.
Prestige-96 may not state or imply that
Nielsen is the source of the claim itself.

*+ Any Prestige-96 claim that relies on
Nielsen data must contain the following
citation, including Nielsen's copyright:

e ‘“Based in part on data reported by
Nielsen through its Retail Index
Service for sweet biscuits, wafers
and sponge cakes, for year 2015 for
Total Bulgaria without discounters.
(Copyright ©® 2015, The Nielsen
Company.)"

* Information provided by Nielsen Bulgaria to
Prestige-96 is primarily designed for Client

Yeaxaemu [NapTHeopy,

Tosa nucmo ce wu3pgasa B NOTBbLPXAEHWE Ha
uHhopMauusaTa panopTysaHa Ha [Ipectuw-96 3a
Kareropum cnagku BuckeuTu, Bathnv W cyxu nactu B
Bwnrapus. MNpectwk-96 € npoussoauTeEn HOMEP EA4HO
no Aan B npogaxbute B CTONHOCT B TE3U TPU KaTeropuu
3a 2015 r. (Asn B cTOMHOCT Ha [MpecTtwx-96 3a 20151
22,8% B cyxn nactu, 20,3% BbB Bacdhnu v 225% B
BuckBUTH)

WHhopMauumsaTa no-rope e nonyyeHa OT MOCTOAHHO
npoyyYBaHe Ha TbproBuATa Ha ApebHo B cTpaHaTa ¢
panopTyBaHe Ha Bcekn ABa meceua. [lpoyuysaHeTo ce
nposexaa B HauWoHanHo-npeacTaBuTenHa wasagka ot
oBeKTH, B KOATO Ce CneaaT nNpoaaxbuTe KbM KpaeH
knueHT. Teaw npogambu B NOCNEACTBUE C& YMHOXasar
A0 Usnarta CbBKYNHOCT OT TbProBckn 0BeKTH 3a Thproews
Ha apebHo B cTpaHaTa.

Puteiin ogutnte Ha HwunceH nokpwsar kadanu
Cynepmapketn />301 kB.m./, Fonemn Gakanwu /41-300
KB.M./, Manku Bakanuu /<41 KB.M./,
KaceHeta/CnagkapHuun. CnegHute TbproBuuM He ce
NOKPUBAT OT AaHHUTE: ANCKAYHTBbPW, THPrOBUM Ha eapo.
Cash and Carry, OTKpUTW naszapw, CE30HHW 0BEKTH,
CMOPTHW LIEHTPOBE, XOTENW W Ap. TYPUCTUYECKU 0BeKTH,
Be3aMUTHN 30HU 1 4p.

Mong umante Bnpeasug, ve:

+ [lpepoctasame uHMOpMauusTa no-rope 8
NMOTBLPKAEHNE Ha [aHHW B KaTeropwv cnagku
Buckeut, Bachnu w cyxm nactm 3a 2015
rogvwHa, Ho Huncex He noTebpPXAaBa KITUMEHTCKU
U3nBNEHUS,

+  [pecTux-96 mMoxe camo ga M3nonssa WMETo
Ha HunceH B nogkpena Ha uHdopmaynaTa, Kbm
koAaTo  pedepupa B CBOE  U3ABMNEHUE.
MpecTux-96 He moxe fa TBbPAU, Ye HunceH e
Hanpaewun U3SBNEHWETO

+ Bcsko wussenexnne Ha [lpectw, Koeto ce
OcHOBaBa Ha faHHW Ha HunceH Tpabea aa
CbAbpXKa CcnegHvsa  UWTaT, BKAKYUTENHO
3anaseHarta mapka Ha Huncex:

« ‘““Ha ©a3sa Ha AaHHW OT TbLProBCKW OOUT Ha
cnagku OuckenTw, Badnu W Cyxu nacTu,
nposexaaH or HunceH bwnrapusa, 3a 2015
roguHa, nasap LUana bvnrapus Ges
avuckayHtbepu.  (Copyright © 2015, The
Nielsen Company.)"

*  WHdopmauymaTa,
Bvnrapus  Ha

npegocraeaHa ot Hunce
MNpectuk-96 e  OCHOBHO

* Bulgaria Retail Market without discounters Supermarkets >301 sq.m without discounters, Extra large/large food stores /41
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internal use. We consent to the use of the
results referenced in this letter in an
advertisement or public communication on
the condition that Client indemnifies and
holds harmless Nielsen, its officers and
directors against all claims, damages, loss or
expenses (including attorneys fees) relating
to Client’s disclosure of Nielsen information.

The information provided by Nielsen in this
letter is valid until December 2016. In the
event Prestige-96 wishes to use the
information provided by Nielsen beyond this
period, Prestige-96 shall first re-confirm the
validity of such information directly with
Nielsen.

npefgHasHavyeHa 3a BbTpewHa ynoTpeba . Hue
ce cwrnacasame c ynotpebarta Ha pesyntaTuTe,
AafeHw kato pedepeHUMa B ToBa MNUCMO C
peknamHa WNu  KOMyHWKauwuoHHa Uuen, npu
ycnosue, uye [lpecTwx-96 oHeBUHABA U  He
obBuHABaA HWNCEH, HEroBUTE CRYXWTENU UK
PBKOBOAWTENW 3@ NpeTeHuMn, wetw, sarybu unu
pasxoan  (BkNouuTenHo  cbaebHM  Takwea)
OTHacALW ce [0 paskpuBaHeTo Ha wHdopmauus
Ha Huncer ot MNpectux-96.

WHdopmaunsaTa, npepoctaseHa oT Hunced 8
ToBa nucMo e BanugHa ao Hexkemspu 2016. B
cnyyai, ye [pecTtmx-96 noucka pa w3nonssa
nMCMOTO cnep To3wm nepuog Tpabea nbpeoO Aa
noTBLPAM BanUAHOCTTa Ha WHdopmauyuaTa
OVPEKTHO C T

4T —

Sincerely,
Maria Boyadjieva

29" June 2016

C ypaxeHue,

Mapus Bosgmung

29 OHu 2016

"IIPECTHXK 96" Al

..................................
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